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1. INTRODUCTION 

Royal Decree-Law 5/2015, of 30 April, on urgent measures concerning the commercialisation 

of the rights to exploit the audiovisual content of professional football competitions (the “RDL 

5/2015”) establishes that participation in an official football competition in Spain shall 

necessarily entail the transfer by the holders of those rights to the organising entity of the 

powers of joint commercialisation of the audiovisual rights.  

This document (the “Terms and Conditions”) sets out the guidelines applicable to the 

commercialisation of certain audiovisual content associated with the Women’s First Division 

Football competition (the “Competition”) (the “Procedure”).  

This document describes the audiovisual content offered (section 2), the exploitation 

conditions to be complied with (section 3), how Offers must be submitted (section 4), the 

criteria that the Women’s Professional Football League (“LIGA F”) will follow for the award of 

the commercialised audiovisual content (section 5) and, lastly, the set of general conditions 

applicable to the Procedure and to the commercialisation agreements entered into with the 

operator(s) finally selected (the “Successful Bidder(s)”) (section 6). 

The Procedure complies with the provisions of RDL 5/2015:  

a. The audiovisual content offered falls within the scope of application of RDL 5/2015 

and, in particular, within the provisions of Article 1.1 thereof. 

b. The system for the commercialisation and exploitation of the audiovisual rights is 

governed by the principle of freedom of enterprise within the framework of the 

assessment system established by European and Spanish competition legislation, as 

required by Article 4.1. 

c. Through this document, the general conditions governing the commercialisation of 

the rights to exploit the audiovisual content are made public, specifying the 

commercialisation arrangements, the configuration of the offers for their exploitation, 

their grouping into packages and the requirements for their award and exploitation, in 

accordance with Articles 4.2 and 4.3. 

d. The commercialisation criteria set out in Article 4.4 are met. 

e. Provision is made for the possibility of terminating the agreement and awarding it to 

another bidder should any Successful Bidder fail to exploit the audiovisual rights, in 

accordance with Article 4.6. 

f. The conditions for the commercialisation and exploitation of the audiovisual content 

covered by this Procedure have been agreed and approved by the Audiovisual Rights 

Management Control Body of LIGA F. 
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2. DESCRIPTION OF THE AUDIOVISUAL CONTENT 

2.1. DESCRIPTION OF THE PACKAGES  

LIGA F offers interested operators (the “Candidate(s)”) the possibility of submitting one or 

more offers (the “Offer(s)”) for the packages described below (the “Package(s)”).  

 

Package Brief description  

Package A 

Exploitation and broadcasting of the Competition matches in all 

European Union countries, excluding Spain, on an encrypted and/or 

pay basis, or free-to-air. 

 

Package B 

Exploitation and broadcasting of the Competition matches in 
certain European Union countries, excluding Spain, on an 
encrypted and/or pay basis, or free-to-air. 

The specific countries subject to the tender shall be specified, and 
this Package may be awarded to several Successful Bidders 
provided that the Offer includes different countries. 

 

 

2.2. GENERAL PROVISIONS 

2.2.1. Schedule and matches 

The Competition is a professional women’s football competition in which sixteen (16) Clubs 

and Public Limited Sports Companies (“SAD”) take part, and in which two hundred and forty 

(240) matches are played over the thirty (30) matchdays into which each season is divided. 

Eight (8) matches are played on each matchday and may be spread from Friday to Monday, 

at the following indicative times (official Madrid time, CET/CEST, as applicable): 

• Fridays at 19:00, 20:00 and 21:00. 

• Saturdays and Sundays at 12:00, 14:00, 16:00, 17:00, 18:00, 20:00 and 21:00.  

• Mondays at 19:00, 20:00 and 21:00. 

Where a matchday is exceptionally held midweek, LIGA F shall set the dates and times of the 

matches in order to facilitate the configuration of the schedule, and the Successful Bidder(s) 

shall select the match in accordance with the scheduling carried out by LIGA F. The indicative 

times shall be Tuesdays, Wednesdays and Thursdays between 19:30 and 22:00.  
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The Successful Bidder(s) shall be aware of the matches to be played on each matchday in 

accordance with the official schedule for the relevant season, and LIGA F shall notify the 

successful bidder(s) of the matches to be played on each matchday following the fixture draw 

for the official schedule before the start of each season. Likewise, the specific dates and times 

of the matches played each week shall be notified to the successful bidder(s) three (3) or four 

(4) weeks in advance. 

Ultimate responsibility for setting the kick-off times shall lie with LIGA F in its capacity as 

organising entity of the Competition and in accordance with the provisions of Article 95.a) of 

Act 39/2022, of 30 December, on Sport, Article 4.1.a) of the Articles of Association of LIGA 

F ratified by the Spanish National Sports Council (Consejo Superior de Deportes) (the “CSD”) 

and any other applicable implementing legislation. LIGA F shall exercise this function 

objectively, on a non-discriminatory basis and in the interest of the proper running and 

promotion of the Competition.  

 

2.2.2. Seasons 

Candidates may submit Offers for the commercialisation of the audiovisual content described 

for a term of three (3), four (4) and/or five (5) seasons, starting with the 2026/2027 season. 

The final decision on the award for three (3), four (4) or five (5) seasons shall rest exclusively 

with LIGA F, which may opt for the Offer and term it considers most appropriate on the basis 

of its commercial strategy, economic interest and the other criteria set out in these Terms and 

Conditions. 

 

2.2.3. Territory  

These Terms and Conditions allow Candidates to submit Offers for one or both of the 

packages indicated above. The Territory of the Packages is as follows:  

(i) The exploitation of the audiovisual content described in Package A includes its 

exploitation and broadcasting in all European Union countries, excluding Spain, on 

an encrypted and/or pay basis, or free-to-air. 

(ii) The exploitation of the audiovisual content described in Package B includes its 

exploitation and broadcasting in certain Package A countries in accordance with 

the Offers received, which shall specify the particular countries subject to the 

tender, and this Package may be awarded to several Successful Bidders provided 

that the Offer includes different countries, and it may be broadcast on an 

encrypted and/or pay basis, or free-to-air. 
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2.2.4. Distribution format  

The audiovisual content described may be distributed through any distribution format and on 

any type of device.  

This includes, by way of example and without limitation: cable, satellite, terrestrial waves, 

ADSL, IPTV, Internet, wifi, 3G, 4G and 5G technologies and future generations, mobile portals 

and websites, as well as any other existing system or format that may be developed in the 

future. 

 

2.2.5. Exclusivity regime  

The Packages shall be commercialised on an exclusive basis, as indicated in outline in the 

table above and, in greater detail, in section 2.3. 

The audiovisual content classified as “ancillary rights” detailed in this document is 

commercialised, provided that it is produced, on a non-exclusive basis in all cases.  

The Clubs/SADs and LIGA F may exploit the audiovisual content set out in section 2.4 on a 

non-exclusive basis. 
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2.2.6. Sub-licensing 

Each Successful Bidder may sub-license the exploitation of its Package, provided that it has 

the prior express authorisation of LIGA F.  

Each Successful Bidder shall ensure, in the sub-licence agreement, that the sub-licensee(s) 

comply with the exploitation conditions and other obligations set out in this Procedure. 

Sub-licensing authorisation shall under no circumstances be granted by LIGA F, by means of 

a duly reasoned written decision, in the following cases: 

(i) The potential sub-licensee has incurred a debt with LIGA F and/or there are ongoing 

court proceedings in connection with the aforementioned non-payment of sums 

owed. 

(ii) The potential sub-licensee places LIGA F in a situation of reputational risk owing, for 

example, to the broadcasting on its platform of socially inappropriate audiovisual 

content, such as content related to racism or extreme violence. 

(iii) The potential sub-licensee has been convicted by a final judgment of breaches of 

intellectual property legislation or any other legislation relating to the exploitation of 

audiovisual content. 

(iv) The potential sub-licensee proposes a format for the exploitation of the audiovisual 

content that is contrary to the provisions of these Terms and Conditions. 

For clarification purposes, the reference to the “potential sub-licensee” covers both the entity 

that may enter into the sub-licence agreement and any of the entities forming part of the 

corporate group, including its parent company, as well as any breaches originating from the 

members of the Board of Directors of any of the companies in the corporate group to which 

the sub-licensee belongs. 

 

2.3. DETAILED DESCRIPTION OF THE CONTENT OF THE PACKAGES 

2.3.1. General description 

Package A 

Package A includes the exploitation and broadcasting of the Competition matches in all 

European Union countries, excluding Spain. 

If Package A is awarded, Package B shall not be awarded. 

Package B 

Package B includes the exploitation and broadcasting of the Competition matches in certain 

European Union countries, excluding Spain. 
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The specific countries subject to the tender shall be specified, and this Package may be 

awarded to several Successful Bidders provided that the Offer includes different countries. 

If Package A is awarded, Package B shall not be awarded. 

 

2.3.2. Ancillary content 

(i) Ancillary highlights and customisation 

The Successful Bidder for each Package may broadcast highlights of the matches forming 

part of its Package, with a duration of up to three minutes (3’), on a non-exclusive basis.  

The Successful Bidders shall produce the highlights from the signals provided to them live by 

LIGA F and these may only be broadcast linearly on two (2) occasions, from fifteen minutes 

(15’) after the end of the match and up to two (2) hours after the end thereof.  

Likewise, and always with the prior authorisation of LIGA F and the Clubs/SADs concerned, 

they may access the stadiums of the matches forming part of their Package in order to 

provide commentary and interviews and to customise the production of those matches. This 

power to customise the production of the matches shall be limited solely and exclusively to 

the possibility of using voice-overs, commentary and appearances by presenters, narrators 

and commentators, in accordance with the provisions of the following section. 

Each Successful Bidder undertakes that the use of its recordings in its programmes and 

broadcasts shall avoid damaging the image of LIGA F, the Competition, the Clubs/SADs, the 

directors, the players, the coaches and the public. By way of example, the provisions of this 

section shall be deemed to have been breached where the Successful Bidder uses images of 

insults or assaults between players or inappropriate private conversations between players 

or coaches, among others. 

 

(ii) Pre-match and post-match interviews where LIGA F is empowered to provide them 

as ancillary content. 

Each Successful Bidder may, where LIGA F is empowered to provide them as ancillary 

content, broadcast the following content relating to interviews for the matches in its Package, 

either at its own cost or where provided by LIGA F, on a non-exclusive basis:  

• Pre-match coach interviews  

Each Successful Bidder may broadcast one (1) interview per team playing the match, that is, 

two (2) interviews in total per match, in which LIGA F interviews the head coach or another 

member of the coaching staff of both teams on their arrival at the stadium. The interviews 
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shall take place in the so-called “flash position” and the total duration of each interview shall 

be a maximum of one minute (1’).  

• Post-match superflash interviews  

Each Successful Bidder may broadcast one (1) interview per team playing the match, that is, 

two (2) interviews in total per match, conducted by the Successful Bidder on the pitch 

immediately after the end of the match. Each Club/SAD shall provide at least one prominent 

player for this interview. The total duration of each superflash interview shall be between one 

(1’) and two minutes (2’). These interviews shall be conducted against the appropriate 

backdrop provided by LIGA F.  

• Post-match flash coach interviews   

Each Successful Bidder may broadcast one (1) interview per team playing the match, that is, 

two (2) interviews in total per match, conducted by the Successful Bidder itself and/or LIGA 

F, in the minutes immediately following the end of the match, in an area provided by the 

Club/SAD and against a LIGA F backdrop. Each Club/SAD shall make its head coach available 

for these interviews. The total duration of each flash coach interview shall be between one (1’) 

and two minutes (2’).   

• Post-match flash player interviews 

Each Successful Bidder may broadcast between two (2) and four (4) interviews per team 

playing the match, that is, between four (4) and eight (8) interviews in total per match, 

conducted by the Successful Bidder itself and/or LIGA F, after the match, in an area provided 

by the Club/SAD and against LIGA F backdrops. Each Club/SAD shall provide interviews with 

between two (2) and four (4) players. The total duration of each flash player interview shall be 

between two (2’) and three minutes (3’). At least the first two players shall be available to 

attend the main operator in the so-called “flash zone” within twenty minutes (20’) of the end 

of the match.  

 

(iii) Additional content 

• Images of the current season’s Competition matches, or archive images held by LIGA 

F, to be used as advertising trailers for the promotion of the Successful Bidder’s 

content. 

 

• Still images, photographs or photomontages of a match to promote the exploitation 

of the Successful Bidders’ audiovisual rights. These images must show seven (7) or 

more players from different clubs, provided that the promotion focuses on the 

promotion of the Competition and not on the individual images of any particular 

player.  
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2.4. EXCLUDED RIGHTS AND LIMITATIONS ON EXCLUSIVITY  

2.4.1. General provisions 

These Terms and Conditions limit their object to the commercialisation of the audiovisual 

rights expressly included in section 2.1 above, without prejudice to LIGA F’s right to the joint 

commercialisation of other audiovisual content at a later point in time, which is expressly 

reserved.  

Without prejudice to the exclusivity conditions described in this document, LIGA F, its 

member Clubs/SADs and the sponsors, collaborators, commercial partners, players and third 

parties authorised by LIGA F may make use of certain images of the matches forming part of 

LIGA F under the conditions detailed below. Likewise, the exclusivity conditions for the 

exploitation of the Packages shall be subject to certain regulatory limitations, which are also 

specified below. 

 

2.4.2. Images in the LIGA F audiovisual environment 

For the principal purpose of promoting the Competition, during the term of the agreement 

entered into with the Successful Bidder, LIGA F shall have the right to make use of the 

Competition matches under the following conditions, on a non-exclusive basis. 

(i) Websites, applications, digital platforms and others 

• Match images 

LIGA F shall have match images with a duration of one hundred and eighty seconds (180”) of 

match images from the end of each of the matchday matches. Likewise, it shall have the 

possibility of broadcasting the matches on a deferred basis from Tuesday at 10:00 for 

weekend matchdays and from Friday at 10:00 for midweek matchdays. 

The images may be included, among others, on the official LIGA F website, applications, 

platforms, technological innovation projects (such as virtual or augmented reality or any other 

that may be developed), data analysis programmes, statistical base programmes for 

professional use, LIGA F branded channels on digital platforms (YouTube, Vimeo, Twitch, 

etc.), video games, official museums and the interaction of all of the above with terminals, 

both online and offline, for both professionals and the general public, as appropriate.  

• Non-play match images 

LIGA F may use images of the matches played on each matchday relating to events ancillary 

to the match played, with a duration of ninety seconds (90”) per match and from the end of 

each match. These non-play images shall include, by way of example, images of the bench, 
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the stands, etc. These images may be used in fragments and shall be limited to a maximum 

aggregate duration of ninety seconds (90”) per match. 

• Pre-match images 

LIGA F may, where it has them available, use pre-match images, including, for example, team 

arrivals, warm-ups, interviews, press conferences, the stadium atmosphere, etc., in the 

audiovisual environment and on the digital platforms of LIGA F.  

 

(ii) Social media  

• Match images 

LIGA F may use images of the matches played on each matchday on its official social media 

with a duration of up to one hundred and twenty seconds (120’’), from Monday at 10:00 for 

matchdays ending on Sunday; from Tuesday at 10:00 for matchdays ending on Monday; from 

Thursday at 10:00 for matchdays ending on Wednesday; and from Friday at 10:00 for 

matchdays ending on Thursday. 

These images may be used in fragments and shall be limited to a maximum aggregate 

duration of one hundred and twenty seconds (120”) per match. LIGA F shall strictly monitor 

that the total use of these images does not exceed the maximum of one hundred and twenty 

seconds (120”). 

The use of these images shall be limited to the promotion of the Competition, in order to 

encourage fans to attend the stadium or to promote the channel on which the match may be 

watched. 

The time and duration limitations set out in this section shall not apply where the images are 

used for the promotion of the return fixture of the same match, the production of 

compilations, historical highlights, commemorative pieces or, in general, any other content 

intended for the promotion of the Competition. 

• Non-play match images 

LIGA F may use live on its official social media the images of the matches played on each 

matchday relating to events ancillary to the match played. These non-play images shall 

include, by way of example, images of the bench, the stands, etc.  

Semi-live mini-clips (Live Clippings) 

LIGA F may produce, at its own cost, and broadcast live on its social media up to a maximum 

of six (6) Live Clippings per match with images of that match, with the following 

characteristics: 
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• Each Live Clipping shall have a maximum duration of thirty seconds (30”) and may 

include goals. 

• Of the six (6) Live Clippings per match, which shall be a maximum of six (6), there may 

be a maximum of four (4) Live Clippings of one team, without this entailing the need 

to produce Live Clippings of the opposing team. For the avoidance of doubt, in a 

match LIGA F may broadcast four (4) Live Clippings of one team and none of the 

opposing team. However, LIGA F may only broadcast a difference of three (3) or more 

Live Clippings between the teams (for example: four (4) Live Clippings of one and 

none of the other; or three (3) Live Clippings of one and one (1) of the other) where 

justified and reasonable circumstances arise, such as, for example, heavy scorelines 

or the absence of noteworthy action in the match on the part of a Club/SAD. Nor shall 

LIGA F be obliged to produce and broadcast the six (6) Live Clippings available to it 

per match where reasonable and justified circumstances apply (for example: the 

absence of noteworthy action in the match). 

In addition, the publication of 1 additional Live Clipping shall be permitted where the 

result of the match exceeds 5 goals for one of the two teams, that is, where there is a 

significant goal difference. 

 

Likewise, LIGA F may, at its discretion, broadcast the Live Clippings produced and 

provided by the Successful Bidder, and share them with the Clubs/SADs, players and 

national teams in which players take part. 

• Pre-match and post-match images 

LIGA F may, where it has them available, use images of the moments before and after the 

matches played on each matchday on its official social media, including, for example, team 

arrivals, warm-up images, press conferences, etc., in the visual environment of LIGA F and on 

LIGA F’s social media. 

• Interviews 

LIGA F may use the post-match superflash interviews conducted by LIGA F or any successful 

bidder in the LIGA F audiovisual environment and on LIGA F’s official social media. 

In addition, LIGA F may use any other pre-match, in-match and post-match interview 

conducted by LIGA F or any successful bidder in the LIGA F audiovisual environment and on 

LIGA F’s official social media. 
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2.4.3. Images in the Clubs’ audiovisual environment  

For the principal purpose of promoting the Competition, during the term of the agreement(s) 

entered into with the Successful Bidder(s), the Clubs/SADs shall have the right to make use 

of images of the matches they have played, and must identify the competition by means of 

the competition logo (on-screen bug) inserted in the images assigned, in accordance with the 

conditions agreed and approved by the competent bodies of LIGA F. 

 

(i) Official Club/SAD television channels 

“Official Club/SAD television channel” means channels that are self-edited and self-

distributed, thematically dedicated to the sporting activity of the Club/SAD and which have a 

regular daily broadcast. 

The Clubs/SADs may broadcast on their official television channels: 

a) A highlights package with images of their match with a duration of ninety seconds 

(90’’) to be broadcast once the match has ended and, in addition, a further highlights 

package of one hundred and eighty seconds (180”) of images of their match, to be 

broadcast from the end of the last match of that day of the matchday. The Clubs/SADs 

may choose one of the following options: (1) broadcast the highlights package 

distributed by LIGA F or (2) edit the highlights of their matches using their own 

resources. 

 

b) In order that the Clubs/SADs may additionally have the deferred broadcast of the 

matches they play away, rather than only the match played at their stadium as the 

home team, they have agreed with LIGA F the possibility of using the images of their 

matches (for full broadcast, long highlights, features, etc.) on a deferred basis, both 

home and away, for each matchday, on their official television channels, from Tuesday 

at 10:00 for weekend matchdays and from Friday at 10:00 for midweek matchdays.   

Those clubs that do not wish to take up this broadcasting option may in any event rely 

on the provisions of section 2.4.5 on the deferred broadcast of their matches at their 

stadiums. 

c) Likewise, the Clubs/SADs may broadcast live images from before and after the match 

on the official Club/SAD television channels, including the moments before the players 

enter the field of play, as well as images that are not of the match, including the 

benches, the stands, etc. 
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(ii) Websites, applications, OTT, digital platforms and official museums 

• Websites, applications and OTT  

“Websites, applications and OTT” means those that are self-edited and self-distributed, 

thematically dedicated to the sporting activity of the Club/SAD and which publish video on 

demand on a regular basis. 

The Clubs/SADs may use on their websites, applications and official museums: 

a) A highlights package of their match for broadcast with a duration of one hundred and 

eighty seconds (180”) in total, from the end of the last of the matches of the day of the 

matchday on which their match is played. The Clubs/SADs may choose one of the 

following options: (1) broadcast the highlights package distributed by LIGA F or (2) 

edit the highlights of their matches using their own resources. 

 

b) Likewise, the Clubs/SADs may use the images of their matches (for full broadcast, long 

highlights, features, etc.) on a deferred basis, both home and away, for each 

matchday, on their official television channels, from Tuesday at 10:00 for weekend 

matchdays and from Friday at 10:00 for midweek matchdays.   

 
• Pre-match and post-match images 

The Clubs/SADs may use images of the moments before and after the matches played on 

each matchday on their websites, applications, OTT, digital platforms and official museums, 

including, for example, warm-up images, press conferences, etc. 

• Non-play match images 

The Clubs/SADs may publish on their websites, applications, OTT, digital platforms and 

official museums images relating to the matches in which they take part (but not images of 

the match itself), from five (5) minutes after the end of each match. These images may be 

used in fragmented form and shall be limited to a maximum aggregate duration of ninety 

seconds (90”) per match. LIGA F shall strictly monitor that the total use of these images does 

not exceed the maximum of ninety seconds (90”). Non-play match images shall include 

images of the bench, the stands, etc.  

 

(iii) Social media 

• Match images 

The Clubs/SADs may use the images of the matches they play (both home and away) on each 

matchday on their social media with a duration of up to one hundred and twenty seconds 

(120’’), from Tuesday at 10:00 for weekend matchdays and from Friday at 10:00 for midweek 

matchdays.  
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The use of those images shall be limited to the promotion of the Competition and of the 

Club/SAD’s matches and to encouraging attendance at the stadiums and viewing through the 

channels broadcasting the matches. The Clubs/SADs shall follow the usage manual 

established by LIGA F. 

For clarification purposes, the broadcasting of the images entails their right to reproduce 

those images, but not to exploit them, and the Clubs/SADs may not therefore assign those 

images to any third party.  

• Non-play match images 

The Clubs/SADs may use images of the matches played on each matchday on their official 

social media relating to events ancillary to the match played, with a duration of ninety seconds 

(90”) per match, from five minutes (5’) after the end of the match. These non-play images 

shall include, by way of example, images of the bench, the stands, etc.  

• Semi-live mini-clips (Live Clippings) 

In respect of the matches in which their Club/SAD takes part, during each matchday, the 

Clubs/SADs may broadcast live on their Social Media the Live Clippings provided solely by 

the Successful Bidder and/or LIGA F.  

The Live Clippings must comply with the maximum duration of thirty seconds (30’’) required 

of the Successful Bidder and of LIGA F. 

The Club/SAD shall have the right to broadcast, transmit or otherwise make available those 

Live Clippings solely on the Club/SAD’s official social media. These Live Clippings may not 

be edited or monetised.  

• Pre-match and post-match images 

The Clubs/SADs may use images of the moments before and after the matches played on 

each matchday on their official social media, including, for example, warm-up images, press 

conferences, etc. 

• Clips on players’ official profiles 

The Clubs/SADs may provide their players with clips for publication on their official social 

media profile, in accordance with the Club/SAD’s instructions, with a maximum duration of 

ninety seconds (90”) per match and Club/SAD.  

The players may broadcast these clips from Tuesday at 10:00 for weekend matchdays and 

from Friday at 10:00 for midweek matchdays. 

These clips, which shall be delivered to the Clubs/SADs upon request to LIGA F, may not be 

commercialised or monetised and shall be suspended if the players make improper use of 

them. 
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• Interviews  

The Clubs/SADs may use the post-match superflash interviews in which the Club/SAD takes 

part conducted by LIGA F or the Successful Bidder. 

In addition, the Clubs/SADs may use any other pre-match, in-match or post-match interview 

in which the Club/SAD takes part conducted by LIGA F or the Successful Bidder. 

Likewise, the Clubs/SADs may conduct and broadcast live their own pre-match and post-

match interviews.  

 

2.4.4. Sponsors, collaborators or commercial partners of LIGA F and of the Clubs/SADs 

The sponsors, collaborators or commercial partners of LIGA F and of the Clubs/SADs (only in 

respect of the matches in which each Club/SAD takes part) shall have, for each matchday, 

images of up to three minutes (3’) in duration; from Tuesday at 10:00 for weekend matchdays; 

and from Friday at 10:00 for midweek matchdays. 

These images may not be broadcast with the intention of summarising the content or the 

course of a match, but shall be broadcast for broad purposes such as the promotion of LIGA 

F, its prestige, its members or its sponsors, among others. All of the foregoing shall be in 

accordance with the style manual approved by LIGA F. 

Likewise, these images may be used on social media for promotional purposes relating to the 

Competition. 

Authorised third parties may also use any pre-match and post-match interview conducted by 

LIGA F or by any Successful Bidder. Likewise, LIGA F shall also provide pre-match images to 

third parties for broadcast in their regular programming. 

 

2.4.5. Rights of the Clubs under RDL 5/2015 

In accordance with the provisions of Article 2.3 of RDL 5/2015, each Club/SAD at whose 

facilities a sporting event is held shall have the right to exploit the following rights:  

i. The deferred broadcast of each match played at its stadium from the end of each 

matchday, provided that it does so through its own distribution channel thematically 

dedicated to the sporting activity of the Club/SAD. 

ii. The live broadcast, within the facilities of each Club/SAD at which the match is played, 

of the television audiovisual signal corresponding to that event.  
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2.5. PRODUCTION OF THE CONTENT 

LIGA F holds the status of producer under Article 120.2 of Royal Legislative Decree 1/1996, of 

12 April, approving the Consolidated Text of the Intellectual Property Act, in conjunction with 

Article 7.1 d) of RDL 5/2015, as well as under the doctrine established in various court 

judgments, including Supreme Court Judgment (Second Chamber) No. 546/2022, of 2 June, 

and Judgment of the Provincial Court of Valencia (Section 9) No. 97/2025, of 1 September. 

Under the aforementioned provision of intellectual property legislation, the producer of an 

audiovisual recording is the natural or legal person who takes the initiative for, and assumes 

responsibility for, that audiovisual recording. 

The audiovisual production of the audiovisual content commercialised in the Packages 

described in these Terms and Conditions shall be carried out by LIGA F or by whomever it 

designates, in at least HD format, using between four (4) and six (6) cameras depending 

principally on the match, which may rise to twelve (12) cameras for premium matches. The 

cost of production shall be borne by LIGA F. 

Each Successful Bidder may carry out customisation using its own resources. 

The right of customisation shall be limited solely and exclusively to the possibility of 

customising its broadcasts during play only through the use of voice-overs and commentary, 

and it may add customisation cameras and appearances by its presenters, narrators, 

reporters and commentators only in the pre-match, half-time and post-match.  

They may also install play-tracking cameras, in the areas provided as established by LIGA F, 

but those images may only be used in post-match programmes produced and broadcast by 

the Successful Bidder. Likewise, the Successful Bidder shall undertake that the customisation 

of the production is carried out in a positive manner, avoiding damage to the image of LIGA 

F, the Competition, the Clubs/SADs, the directors, the players, the coaching staff and the 

public. Should these principles be breached, LIGA F shall notify the Successful Bidder so that 

it does not repeat the breach, and may request the replacement of those presenters, 

narrators, commentators and reporters who have breached the aforementioned principles. 

LIGA F shall provide the signal of the audiovisual content described through INTERXION 

(located at Calle Albasanz, 71, Madrid) or another delivery centre which must be agreed in 

advance with the Successful Bidder. That signal, produced and directed by LIGA F, may be 

used by LIGA F with no limitations other than those which might infringe the rights granted to 

the Successful Bidder.  
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3. CONDITIONS FOR THE EXPLOITATION OF THE AUDIOVISUAL CONTENT 

3.1. BROADCASTING CONDITIONS 

Each Successful Bidder shall be obliged to broadcast the match signal live, before the start 

of each half of the match, from the moment the players are positioned in the tunnel leading 

onto the field of play and that image is included in the match signal, until the end of the signal, 

including the post-match, so as to guarantee the inclusion of the slots reserved for LIGA F and 

its sponsors in accordance with section 3.2.  

In all cases, the broadcast shall comprise, as a minimum, from two minutes before the 

scheduled kick-off time of the Match until one minute after its conclusion, in accordance with 

RDL 5/2015. 

For these purposes, the “match signal”, owned by LIGA F, is the official and uninterrupted 

signal of each match, produced and directed by LIGA F under uniform and previously 

established standards, and which includes the pre-match, the match and the post-match. That 

signal (including graphics) is the only signal that shall be distributed to the Successful Bidders 

of the various Packages. 

 

3.2. ADVERTISING, PROMOTION AND SPONSORSHIP CONDITIONS 

The Successful Bidder(s) shall be subject to the following conditions in the exploitation of the 

Package and must ensure, where applicable, that its sub-licensee or sub-licensees comply 

with them:  

a) Identify the Competition, including the corresponding logo and, where applicable, its 

sound identity and the logo of its main sponsor – in any medium and/or format, such 

as: mobile applications, public events, official products, promotional campaigns, 

among others.  

Should another main sponsor be designated, LIGA F must notify the Successful 

Bidder(s), and the provisions of this section shall apply from the start of the season 

following LIGA F’s notification.  

b) The Successful Bidder(s) may not designate sponsors of programming or content 

relating to LIGA F that may conflict with the five (5) main sponsors of LIGA F, which 

shall in no case be audiovisual communication service providers.  

To this end, LIGA F shall notify the Successful Bidder(s) of the list of those sponsors at 

the start of each season. 

For clarification purposes, “conflict” shall mean the association of the broadcasting of 

the matches with brands competing with LIGA F’s main sponsors, such that those 

brands may be understood to sponsor LIGA F. However, that limitation shall in no case 
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impose on the Successful Bidder(s) any exclusivity or restriction on the sale of 

advertising slots (other than the sponsorship of the broadcasts) in respect of the 

sectors and product categories of the aforementioned main sponsors of LIGA F. 

c) The exploitation of the Package(s) shall include the following:  

i. Ten seconds (10”) of LIGA F presentation, before the start of the first and 

second half of the match. 

ii. Four (4) slots for the promotion of LIGA F and its sponsors of forty seconds 

(40’’) before the start of each match, at the end of the first half, at the start 

of the second half and at the end of the match, in both live and deferred 

broadcasts; and 

iii. In each of the self-promotions of the programmes, matches or channels 

broadcast, a maximum of ten seconds (10’’) of slot for the promotion of 

LIGA F and/or LIGA F’s sponsors, in both live and deferred broadcasts.  

LIGA F shall provide the content that the Successful Bidder(s) must include in their broadcast.  

d) The match images and the ancillary highlights may not be altered under any 

circumstances. In particular, the Successful Bidder(s) may not modify any aspect 

relating to: 

i. The idents before and after replays, which shall have a maximum duration 

of one second (1’’), in both live and deferred broadcasts.  

ii. The image of the clock, the score, the 360º replay and/or the match 

statistics/data, in which a LIGA F sponsor shall also appear integrated into 

the graphics themselves, of three hundred seconds (300’’) in duration per 

match, in both live and deferred broadcasts; and 

iii. The perimeter advertising appearing during the broadcast, whether 

digitised, virtual or physical. 

During the broadcasting of the matches no advertising of any kind may be inserted, 

such as (by way of example only and without limitation): overlays, screen reductions, 

etc., save by express agreement between the Successful Bidder and LIGA F. Each 

successful bidder may insert: (i) the channel identification and (ii) the identification of 

the operator ultimately transmitting the signal. 

e) Without prejudice to the provisions of the preceding sections, the Successful Bidder(s) 

may broadcast advertising as follows:  

I. Immediately before the slots allocated to LIGA F described in the preceding 

sections, which shall be broadcast before the players come out onto the field 

of play. The players shall come out onto the field of play: 

i. Indicatively, four minutes (4’) before the start of play of the first half, 

and  

ii. Indicatively, one minute (1’) before the start of play of the second half; 
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II. Immediately after the slots allocated to LIGA F described in section d), which 

shall be broadcast: 

i. After the players enter the dressing-room tunnel at the end of the first 

half (indicatively, one minute (1’) after the final whistle of the first half); 

and 

ii. at the end of the flash interviews on the pitch broadcast live 

(indicatively, four minutes (4’) after the final whistle of the second half).  

All of the foregoing shall always respect the priority of the slots reserved for LIGA F 

described in the preceding sections. 

The obligations set out in this section shall be without prejudice to compliance with the 

applicable legislation in each jurisdiction in which the audiovisual rights covered by these 

Terms and Conditions are exploited, it being incumbent on the Successful Bidder(s) to ensure 

that the advertising, promotion and sponsorship associated with that exploitation comply at 

all times with the legislation applicable in each Territory. 

 

3.3. REPORTING CONDITIONS 

LIGA F shall request the collaboration of the Successful Bidder(s) in increasing the visibility 

and relevance of the Competition through certain reporting obligations, with the aim of 

improving the commercialised audiovisual content.  

To this end, the Successful Bidder(s) must provide LIGA F with audience information, which 

shall be treated with the utmost confidentiality for the exclusive use of LIGA F, and must 

ensure, in the event of sub-licensing, that the sub-licensee complies with those obligations. 

Audience figures shall be provided for the broadcast of each of the matches and highlights 

programmes, in accordance with the provisions of the following sections. The source of the 

data shall be the measurement tools available to each Successful Bidder. 

The audience figures shall be broken down minute by minute and with detail of each audio 

track of the broadcast by age, gender, province and, wherever technically possible, by 

postcode. Likewise, that same breakdown shall be provided by type of signal distribution 

system and device, whether linear television, internet-connected television via set-top box, 

Smart TV, mobile telephone, tablet, computer, games console or any other device, specifying 

when casting or mirroring is carried out with any of them. 

The metrics provided for the segmentation supplied shall be as follows, without prejudice to 

LIGA F’s ability to request additional information or metrics, provided that obtaining and 

forwarding them is reasonably possible for the Successful Bidder: 

• The average audience for matches or highlights; 
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• the number of unique users who viewed the match or highlights at some point; 

• the average viewing time per unique user; 

• the total number of different devices that accessed each match or highlights 

broadcast, broken down by Smart TV, mobile telephones, tablets, computers, games 

consoles, etc.; and 

• the number of monthly unique users. 

The Successful Bidder(s) must provide these figures within a maximum period of seven (7) 

calendar days from the end of each match or from the broadcast of each highlights package, 

or on the following working day where that day is not a working day. To this end, LIGA F may 

provide a template with the data delivery format setting out the required information.    

The Successful Bidder(s) and, where applicable, their sub-licensees must scrupulously 

comply with data protection and intellectual property legislation, as well as with competition 

legislation, in the process of forwarding this information to LIGA F.   

The content of the aforementioned audience figures shall be treated by LIGA F as confidential 

information, and LIGA F undertakes vis-à-vis the Successful Bidder(s) to safeguard that 

information appropriately in accordance with the applicable professional standards and, at 

least, with measures similar to those it uses for the processing of its own confidential 

information. It shall also refrain from disclosing or revealing that information without the prior 

consent of the Successful Bidder(s). 

 

3.4. PAYMENT CONDITIONS 

The Successful Bidder(s) must pay the price finally agreed as follows: 

(i) Thirty per cent (30%) of the agreed price upon signature of the agreement. 

(ii) The remaining amount shall be divided into monthly payments from October to June, 

inclusive, of each of the seasons. 

Once the invoice has been issued and received by the Successful Bidder(s), it must be paid 

within thirty (30) days, save in the case of the first payment, which must be paid within five 

(5) days of the issue and receipt of the invoice. 

It is of vital importance that the Successful Bidder(s) strictly comply with the agreed payment 

schedule, so that LIGA F may in turn distribute these revenues among the various Clubs/SADs 

making up the Competition.  

Without prejudice to the payment conditions indicated, the payment conditions may be 

amended by agreement between LIGA F and the Successful Bidder provided that such 

amendments are limited to non-significant adjustments to the payment schedule. Failing 

agreement, the payment schedule specified in this section shall prevail in all cases. 
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In addition, if a Successful Bidder defaults on three (3) or more payments, LIGA F shall be 

entitled to:  

(i) Require the Successful Bidder to suspend the broadcasting of matches until the sums 

owed, together with the interest accrued to date, have been paid; and 

(ii) Require the defaulting Successful Bidder to provide a joint and several first-demand 

bank guarantee in favour of LIGA F for the amount of the outstanding payments up to 

the end of the commercialisation agreement signed with the Successful Bidder.  

The Successful Bidder(s) expressly waive(s) any benefit of the right to claim any set-off 

between the sums owed to LIGA F for the commercialisation of rights and any claims that may 

be brought, on whatever grounds alleged, against LIGA F. 

 

3.5. OWNERSHIP  

The Successful Bidder(s) shall have no right over the images and/or highlights of the 

broadcast matches forming part of their Package, other than the broadcasting and 

audiovisual exploitation rights described in these Terms and Conditions. For clarification 

purposes, the broadcasting and audiovisual exploitation of a Package does not at any time 

confer on its Successful Bidder ownership of the content broadcast and/or exploited. 

The Successful Bidder(s) must grant LIGA F a licence to use and exploit the rights arising from 

any recordings they may make with their own resources authorised by LIGA F, as well as 

customisations of the awarded content, for the maximum period legally permitted until they 

enter the public domain.  

Upon expiry of the term of the commercialisation agreement, the Successful Bidder(s) shall 

be obliged to return to LIGA F or destroy, as LIGA F decides, any material generated as a 

result of the exploitation of the awarded Package, as well as any information it holds by virtue 

of the commercialisation agreement which could give rise to improper use of audiovisual 

rights beyond the term of the relevant agreement.  

Likewise, once the term of the commercialisation agreement has ended, LIGA F shall hold all 

intellectual property rights over all the audiovisual content and recordings (archives) 

generated, which may be exploited in any medium or format, without any limitation, on a 

worldwide territorial basis for the maximum period of validity of such rights. All of the 

foregoing shall be without prejudice to the non-exclusive use that the Clubs/SADs may make 

of the archives detailed in this paragraph corresponding to the matches in which they have 

taken part. 
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4. PROCEDURE FOR THE SUBMISSION OF OFFERS 

4.1. GENERAL PROVISIONS 

This section describes the steps to be followed by Candidates for the submission of Offers 

for the various Packages.   

The submission of an Offer by a Candidate implies full and strict adherence to all the 

requirements and provisions set out in this document. Accordingly, the Offers submitted by 

Candidates are firm and irrevocable. Candidates may not submit conditional Offers, in 

accordance with the provisions of Article 4.4.e) RDL 5/2015. 

Candidates shall be bound by their Offer(s) for a period of sixty (60) days from the expiry of 

the deadline for submitting Offers.  

The submission of an Offer by a Candidate requires the completion of three (3) forms: (i) 

Registration Form, (ii) Self-Declaration Form and (iii) Economic Offer Form (together, the 

“Offer Forms”). The Offer shall be deemed complete once the three (3) Offer Forms have 

been submitted.  

The Offer Forms are attached as ANNEXES 1, 2 and 3 respectively to this document and are 

also available on the LIGA F website: www.ligaf.es.     

 

4.1.1. General requirements for Candidates 

An Offer or Offers for the audiovisual content described may be submitted by any legal entity, 

whether Spanish or of any other nationality, that has the capacity to act and provides the 

following information in that regard: 

i. Up-to-date certificate of registration of the Candidate in the Commercial Register, issued 

by the corresponding Commercial Register, or equivalent document. 

ii. Copy of the latest audited annual accounts of the Candidate and of its parent company. 

iii. Where the Candidate is a tax resident in Spain or acts through a permanent establishment 

located in Spain or is for any reason registered in the census of taxpayers in Spain or 

registered with the Spanish Social Security, it must provide a certificate that it is up to 

date with its tax obligations to the Spanish Tax Agency (Agencia Estatal de la 

Administración Tributaria, AEAT) and to the Social Security. Both certificates must be 

issued by the AEAT and the Social Security General Treasury, respectively. 

 

4.1.2. Economic and financial standing requirements 

In relation to the Candidate’s economic and financial standing, it must demonstrate, by 

reference to its latest audited annual accounts or those of its parent company, an annual 

http://www.ligaf.es/
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turnover in any of the last three (3) years equal to or greater than one million euros 

(€1,000,000).   

In the case of newly incorporated companies or companies unable to demonstrate their 

turnover, LIGA F may consider the offer of guarantees capable of covering the amount 

indicated. 

 

4.1.3. Technical-professional and distribution requirements 

In relation to the technical-professional and distribution requirements, the requirements 

described below may optionally be evidenced (through the relevant documentation), with the 

aim of assessing the business strategy to be developed by the Candidate should it finally be 

selected as Successful Bidder. These requirements seek to maximise sporting interest in the 

Competition, the growth of its future value and the added value that the Successful Bidder 

may contribute. Evidence of the technical-professional and distribution requirements must, 

where applicable, be provided through the submission of a report or similar explanatory 

document which must contain information on, as a minimum, the following aspects:  

a) The universal distribution of the audiovisual content within the Territory during the 

term of the commercialisation agreement. In particular, it must be explained what the 

distribution strategy for the Package or Packages to be awarded will be, and whether 

it will be carried out solely through own distribution (by the Candidate), or distribution 

with third parties, or both.  

b) Description of the range of subscribers or users to whom the audiovisual content of 

the Package will be directed, setting out the audience/user targets expected to be 

achieved, including an estimated quantitative target per season, demonstrating that 

the awarded audiovisual content will be accessible to the greatest possible number of 

end users. 

 

4.2. FORMS 

4.2.1. Registration Form 

First, each Candidate must submit one (1) Registration Form (see ANNEX 1 to this document) 

which shall contain: 

(i) The Candidate’s identification details (corporate name and registered office).  

(ii) The contact details of the person with capacity to legally represent the entity making 

the offer (name, position, telephone, e-mail). 

(iii) The documentation necessary to verify compliance with: (a) the general requirements 

demanded of all Candidates; (b) the economic and financial standing requirements; 
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and (c) the technical-professional and distribution requirements; all of the foregoing 

on the terms described in the following sections. 

Where Offers are submitted by legal entities controlled by a corporate group, the companies 

belonging to the group shall be taken into account for the purposes of assessing the Offer, 

provided that the entity demonstrates that it effectively has at its disposal the resources of 

those companies necessary for the performance of the agreements.  

Offers may be submitted by groupings of undertakings temporarily constituted for that 

purpose (UTEs (temporary business associations) or another similar legal form) and, should 

they be the Successful Bidder, they may simultaneously broadcast the rights acquired, 

without it being necessary to formalise them in a public deed until the award has been made 

in their favour. However, those undertakings shall, in the event of an award, be jointly and 

severally liable to LIGA F and must appoint a single representative or attorney of the grouping 

with sufficient powers to exercise the rights and comply with the obligations arising from the 

agreement until its termination, without prejudice to any joint powers they may grant for 

collections and payments of significant amounts. The duration of the temporary business 

associations shall coincide with that of the commercialisation agreement formalised following 

the award, lasting at least until its termination. The solvency requirements demanded in these 

Terms and Conditions shall apply to the members of the UTE or similar legal form considered 

collectively as a single undertaking. It must also be emphasised that the constitution of a UTE 

or similar legal form must in all cases comply with competition legislation. 

 

4.2.2. Self-Declaration Form 

Second, each Candidate must submit one (1) Self-Declaration Form (see ANNEX 2 to this 

document) confirming that the Candidate: 

(i) Has not been convicted by final judgment of offences of forgery, offences against 

property and against the socio-economic order, bribery, misappropriation of public 

funds, influence peddling, disclosure of secrets, insider dealing, offences against the 

Public Treasury, offences against workers’ rights or offences relating to the market 

and consumers.  

The prohibition on contracting extends to legal entities whose directors or 

representatives, while holding office or representation, find themselves in the 

aforementioned situation as a result of actions carried out in the name of or for the 

benefit of those legal entities, or in whom the conditions, qualities or relationships 

required by the relevant type of offence in order to be an active subject thereof are 

present.  
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(ii) Has not applied for a declaration of insolvency, has not been declared insolvent in any 

proceedings, has not been declared bankrupt, is not subject to judicial administration 

and has not been disqualified under Royal Legislative Decree 1/2020, of 5 May, 

approving the consolidated text of the Insolvency Act, without the period of 

disqualification set in the judgment classifying the insolvency having concluded.  

(iii) Is up to date with the fulfilment of the tax obligations imposed by the provisions in 

force, on the terms determined by regulation.  

(iv) Is up to date with the fulfilment of its due, liquid and enforceable obligations to LIGA 

F. 

 

4.2.3. Economic Offer Form 

Third, each Candidate must submit one (1) Economic Offer Form (see ANNEX 3 to this 

document) specifying its Offer or Offers for the various seasons offered.  

Without prejudice to the submission of a hard copy, the Economic Offer Form must 

necessarily be submitted in electronic format, by downloading the corresponding Excel 

file available on the LIGA F website. 

For clarification purposes, it shall not be necessary to make an Offer or Offers covering all 

the possible terms of the commercialisation agreement. Each Candidate may make Offers for 

three (3) seasons, four (4) seasons and/or five (5) seasons. 

 

4.3. SUBMISSION OF OFFERS 

Candidates may submit their Offers using the Offer Forms (see ANNEXES 1, 2 and 3 to this 

document) until 10 August 2026 at 13:00 hours.  

The Offers must be submitted in hard copy and in electronic format (pen drive) at the 

CSD’s headquarters1 in a sealed envelope (main envelope), duly identified as “OFFER FROM 

[OPERATOR] FOR THE COMMERCIALISATION OF THE AUDIOVISUAL RIGHTS OF THE 

WOMEN’S PROFESSIONAL FOOTBALL LEAGUE IN THE EUROPEAN UNION, EXCLUDING 

SPAIN, FOR THE SEASON(S) [SEASONS]” and addressed to the attention of the Presidency 

of the CSD. 

The main envelope shall contain:  

(i) One (1) sealed envelope containing, in hard copy and electronic format (pen drive), 

the Registration Form together with the requested documentation, as well as the Self-

Declaration Form; and  

 
1 The Spanish National Sports Council is located at Calle de Martín Fierro, s/n, 28040 Madrid. 
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(ii) One (1) sealed envelope containing the Economic Offer Form, in hard copy and 

electronic format.  

 

4.4. SCHEDULE  

The envisaged schedule for the publication of these Terms and Conditions and the award of 

the Packages is as follows: 

Date Milestone 

28 July 2026  

- Publication of an information note, the 
Terms and Conditions and the forms on the 
LIGA F website (www.LIGA F.es).  

- Circulation of an information note 
regarding the opening of the process to the 
main news agencies and to the main general and 
sports media.  

28 July 2026  
Lodging of the Reserve Price at the CSD’s 
headquarters.  

10 August 2026 at 13:00h 

Expiry of the deadline for the submission of 
Offers. 

- Assessment of the correct completion of 
the Registration Form and/or the 
documentation provided, as well as the Self-
Declaration Form. 

- Should any remediable defect or error be 
detected in these forms, this shall be notified 
to the Candidate(s) and a rectification period 
shall be opened (see the following milestone). 

- Where the information contained in the 
Registration Form and/or the documentation 
provided, as well as the Self-Declaration Form, 
is correct (that is, it contains no remediable 
defects or errors), the fulfilment of the 
technical-professional and distribution 
requirements shall, where applicable, be 
verified, in order subsequently to evaluate the 
Economic Offer Form and then proceed with 
the interim awarding in accordance with the 

http://www.lpff.es/
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procedure established in section 5.3 of this 
document. 

12 August 2026 

 

Expiry of the period for rectifying defects or 
omissions. 

12 August 2026 

 

Where rectifications have taken place: Evaluation 
of the Economic Offer Form and interim 
awarding in accordance with the procedure 
established in section 5.3 of this document. 

Up to five (5) working days 
after the interim awarding or 
a later date accepted by LIGA 
F 

Signing of the commercialisation agreement. 

 

LIGA F shall offer all interested operators the possibility of submitting written queries in order 

to clarify any matter relating to these Terms and Conditions until 3 August 2026. Questions 

must be sent to “consultastv@ligaf.es”.  

LIGA F’s replies to all Candidates shall be published on 5 August 2026on the LIGA F website, 

without disclosing the identity of the operator that raised the question and respecting the 

confidentiality of any information that may be commercially sensitive.  
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5. AWARD PROCEDURE  

LIGA F shall follow the procedure described in this section for the award of the Package(s). 

 

5.1. RESERVE PRICES 

LIGA F shall set the reserve price for Package A (in this document, the “Reserve Price”), which 

shall represent the minimum price that must be exceeded for Package A to be directly 

awarded.  

The Reserve Price shall be deposited at the CSD’s headquarters on 28 July 2026, and the 

CSD shall safeguard its confidentiality until the day of the opening of envelopes.  

The Reserve Price shall be set on the basis of market criteria, such as the commercialisation 

price of packages similar to those included in these Terms and Conditions, updating that 

price.  

 

5.2. OPENING OF ENVELOPES AND EVALUATION OF OFFERS 

5.2.1. Opening of envelopes 

On the date envisaged for the expiry of the deadline for the submission of Offers, on 10 

August 2026, from 13:00 hours, at the CSD’s headquarters, in the presence of a member of 

that body, of legal representatives of LIGA F and before a notary – so that the award 

procedure is perfectly documented – LIGA F shall open the main envelope of each Offer 

received, where applicable, and the Candidates’ Registration Forms and the Self-Declaration 

Form shall be grouped together on the one hand, and the Economic Offer Forms on the other.  

First, the envelope containing each Candidate’s Registration Form and Self-Declaration Form 

shall be opened. It shall be verified whether these forms have been correctly completed in 

their entirety and whether the requested documentation has been provided in both hard copy 

and electronic format (pen drive).  

The Registration Form shall have been correctly completed where all the information relating 

to the general requirements for Candidates and the economic and financial standing 

requirements has been completed, as described in sections 4.1.1 and 4.1.2 respectively.  

If a Candidate provides information confirming that it does not meet the requirements 

demanded in sections 4.1.1 and 4.1.2, the Candidate shall be excluded and its Economic Offer 

Form shall not be opened. 

Should LIGA F observe remediable defects or omissions in the Registration Form and/or the 

accompanying documentation, or in the Self-Declaration Form submitted by a Candidate, it 

shall notify this as soon as possible by e-mail (as indicated in the Registration Form) so that 
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the Candidate may correct or rectify it within the period indicated in section 4.4 above. If the 

defects or omissions are not corrected by the Candidate within the period provided for 

rectification, the Candidate shall be excluded and its Economic Offer Form shall not be 

opened. 

Subsequently, if the information provided in the Registration Form and in the Self-Declaration 

Form is complete or the defects or omissions detected and notified to the Candidate have 

been rectified, the procedure for evaluating each Candidate’s Economic Offer Form shall 

begin. 

 

5.2.2. Evaluation of the Economic Offer  

With regard to the evaluation of the Economic Offer, the process shall begin by identifying 

the Economic Offers received from each Candidate, identifying for how many seasons of the 

term of the commercialisation agreement [three (3), four (4) and/or five (5) seasons] Offers 

have been submitted.  

Next, the average amount per season shall be calculated from the amounts offered for the 

various Packages and for the various options for the term of the commercialisation 

agreement. 

Once the average amount per season has been calculated, the average amounts per season 

obtained for each term [three (3), four (4) and/or five (5) seasons] shall then be compared.  

The economic evaluation shall additionally be carried out taking into account the territorial 

configuration of the Packages. To this end: 

• If an Offer has been submitted for Package A, the amount offered for the exploitation 

of the audiovisual rights across all European Union countries, excluding Spain, shall be 

taken into consideration; 

• if Offers have been submitted for Package B, the Economic Offers corresponding to 

the various countries or groups of countries included in that Package shall be added 

together. 

Next, the average amount per season corresponding to Package A shall be compared with 

the sum of the average amounts per season of the Offers received for Package B. Should the 

amount corresponding to Package A be higher, LIGA F may award Package A. Should the 

sum of the Offers corresponding to Package B be higher, LIGA F may award Package B to 

one or more Successful Bidders, depending on the countries included in each Offer. This 

comparison shall be carried out for each of the options for the term of the commercialisation 

agreement. Alongside the economic criterion, and with no order of precedence between the 

two, LIGA F shall assess the territorial coverage of the Offer, that is, the extent to which it 

guarantees broadcasting throughout the Territory. 
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Where Economic Offers and territorial coverage are similar, LIGA F shall carry out an 

assessment of the technical-professional and distribution criteria set out in section 4.1.3 in 

order to resolve any tie, as well as of any other criterion provided for in these Terms and 

Conditions. That assessment shall be complementary to the economic and territorial 

coverage criteria. 

The final decision on the award of the agreement, whether for three (3), four (4) or five (5) 

seasons, shall rest exclusively with LIGA F, which may opt for the term it considers most 

appropriate on the basis of its commercial strategy, economic interest and the other criteria 

set out in these Terms and Conditions. 

 

5.3. INTERIM AWARDING 

Once the evaluation of the proposals has been completed in accordance with the provisions 

of section 5.2 above, it shall be notified whether the proposals exceed their Reserve Price. In 

that case, the proposal shall be provisionally awarded.  

On 10 August 2026 from 13:00 hours, the outcome of the request for offers procedure shall 

be notified to the Candidates and an information note shall be published on the LIGA F 

website.  

The Award of Package A, or where applicable Package B, shall be conditional upon the 

subsequent signing of one or more commercialisation agreements setting out all the 

requirements established in these Terms and Conditions, and upon the Compliance Form 

having been correctly completed, as established in section 5.4. 

LIGA F shall ensure compliance with the principles of transparency, competitiveness, fairness 

and non-discrimination, shall bring to the attention of the competent body any indication it 

may have of price or offer collusion between Candidates and shall adopt appropriate 

measures to protect free competition in the tender. 

 

5.4. COMPLIANCE FORM  

In the framework of the good practice of knowing the third parties with which it contracts and 

in order to duly comply with the requirements of Act 10/2010, of 28 April, on the prevention 

of money laundering and the financing of terrorism, and its implementing Regulations, once 

the Successful Bidder(s) has/have been appointed, it/they must complete the Compliance 

Form (see ANNEX 4 to this document), which shall be sent to the Successful Bidder(s) at least 

before the signing of the relevant commercialisation agreement.  
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5.5. SIGNING OF THE COMMERCIALISATION AGREEMENT 

The period for signing the relevant commercial agreement(s) shall be five (5) working days 

from the interim awarding. That period may be extended by decision of LIGA F on justified 

grounds. Should LIGA F and the/a Successful Bidder(s) fail to reach agreement within the 

prescribed period, LIGA F, in view of the impossibility of formalising the commercialisation 

agreement, shall void the interim awarding and, where appropriate, shall proceed to Award 

to the second-best offer received according to the comparison in section 5.2.2 or shall 

publish a new Terms and Conditions document.   

 

 5.6. POSSIBILITY OF RESCINDING THE AWARD 

The award to a Successful Bidder which, owing to supervening causes, lacks the capacity to 

act and/or falls within any of the grounds prohibiting contracting shall be null and void and 

shall be rescinded.  

Likewise, should an event of force majeure arise, that award shall be rescinded. 

Notwithstanding this, LIGA F may agree that the Successful Bidder continue to perform the 

commercialisation agreement, under the same clauses, for the time strictly necessary to avoid 

prejudice to the relevant public interest.  

 

5.7. SUBSIDIARY COMMERCIALISATION 

Should any of the Packages fail to reach the Reserve Price, LIGA F may:  

(i) Opt to award the Package to the Candidate that has made the highest Economic Offer; 

(ii) Hold a new round, following notification of the Reserve Price; or 

(iii) Proceed with the non-exclusive commercialisation of the audiovisual content offered.  

Should LIGA F proceed with commercialisation on a non-exclusive basis, the audiovisual 

content shall be commercialised on equal terms to all interested operators, taking into 

account, among other parameters, the number of users of the interested operator, its 

promotion, distribution and multi-device policy and network security. 
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6. GENERAL CONDITIONS  

6.1. AMENDMENT OR CANCELLATION OF THE TERMS AND CONDITIONS 

LIGA F shall reserve the right to amend the content of these Terms and Conditions and, in 

particular, the configuration of the Packages, or even to cancel them at any time if the 

development of the process and market circumstances so advise. In all cases, LIGA F shall 

respect the principles of transparency, competition and non-discrimination between 

Candidates. 

 

6.2. COSTS INCURRED BY BIDDING OPERATORS 

LIGA F shall not be liable for the costs incurred by Candidates in preparing and submitting 

Offers. 

 

6.3. OBLIGATION TO EXPLOIT THE RIGHTS SAVE IN THE EVENT OF FORCE MAJEURE 

The Successful Bidder(s) must broadcast linearly on their main channel at least three (3) full 

matches per matchday, at least two (2) of which shall be live, on the conditions set out in this 

document, save for reasons of force majeure. LIGA F may rescind the commercialisation 

agreement in the event of breach of this obligation. 

 

6.4. ANTI-PIRACY COOPERATION OBLIGATIONS 

As detailed in the following subsections, the Successful Bidder(s) shall be responsible for 

ensuring that the audiovisual content comprised in their Package is accessible exclusively 

from the Territory, and undertake(s) to implement all possible measures, such as signal 

encryption, geo-blocking and DRM (“Digital Rights Management”) systems, as well as to 

implement measures to verify the residence of their subscribers or users.  

Likewise, the Successful Bidder(s) undertake(s) to implement all measures necessary to 

prevent the copying, storage, retention or transmission of any of the audiovisual content 

covered by these Terms and Conditions.  

 

6.4.1. General obligations 

The Successful Bidder(s) acknowledge(s) and undertake(s) to cooperate efficiently with LIGA 

F to prevent access to, illegal dissemination of and unauthorised communication to the public 

of the commercialised audiovisual content covered by these Terms and Conditions, 

extending to its sub-licensees the rights and obligations set out in this document, as well as to 
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cooperate actively against the supply of public information aimed at facilitating unauthorised 

access to that content.  

In particular, the Successful Bidder(s) must cooperate with LIGA F to prevent and combat: 

(i) All forms of distribution, unauthorised communication to the public or illegal 

dissemination of the audiovisual content offered within and outside the Territory, such 

as, for example, through unauthorised streaming platforms, whether by means of any 

social media (Facebook, YouTube, etc.) through content generated and shared by 

users (User Generated Content, “UGC”) or other illegal streaming services, or by 

means of systems such as card-sharing, IPTV, or through the sale and purchase of 

access keys to the channels offering LIGA F content via social media, forums and/or 

blogs. 

 

(ii) Unauthorised access to, and unauthorised communication to the public and 

dissemination of, the audiovisual content covered by this Procedure within and outside 

the Territory, including commercial exploitation by subscribers to residential pay 

television services (“irregular use”) and the inappropriate use of the Portability 

Regulation by subscribers, as well as the abusive and fraudulent use of the licensed 

content by sub-licensees. 

 

(iii) The transmission of the audiovisual content covered by this Procedure taking place in 

the Territory through the dissemination of the signal by third parties that have not been 

designated by LIGA F as a Successful Bidder, or that do not hold the status of sub-

licensees on the terms established in this Procedure. The Successful Bidder(s) and 

sub-licensees legally authorised to transmit the audiovisual content must assist LIGA 

F in documenting the lack of a licence or sub-licence of legally unauthorised third 

parties, as well as the limitation of the rights of those authorised parties that abusively 

and fraudulently exploit the content that may have been licensed to them, and must 

intervene as an injured party in the court proceedings brought against them or in the 

proceedings brought by LIGA F. 

The Successful Bidder(s) and, where applicable, their sub-licensees undertake, for the 

purposes of combating piracy and creating synergies, to share the information gathered or 

obtained relating to detected “pirate” users and the location of piracy hotspots, and to give 

evidence voluntarily in court at the request of LIGA F in those court proceedings brought in 

defence of LIGA F’s audiovisual content in which their intervention is requested by LIGA F. 

The Successful Bidder(s) and, where applicable, their sub-licensees likewise undertake to 

promote a joint policy against piracy and to cooperate in expediting the adoption of blocking 

measures, in particular “dynamic blocking”, working to encourage their adoption by the 

Courts of Justice and cooperating to achieve their maximum effectiveness in the shortest 
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possible time, providing, if necessary, the personnel and resources required to ensure that 

those blocking measures, notified by whoever is judicially designated for that purpose, take 

effect on any day of the week immediately upon notification. 

In order to develop and implement the measures to be undertaken in relation to piracy, a 

Monitoring Committee shall be set up comprising LIGA F and the Successful Bidder(s). The 

place and frequency of that Committee’s meetings shall be agreed in good faith between 

LIGA F and the Successful Bidder after the signing of the Agreement. Likewise, LIGA F shall 

engage inspection force services or adopt equivalent analogous measures deemed 

appropriate in order to prevent acts of piracy or irregular uses of the audiovisual content 

covered by this Procedure. 

Should the Successful Bidder(s) also be a company providing information society services, 

including among these the providers of Over The Top (OTT) services in accordance with the 

provisions of the Annex to Act 34/2002, of 11 July, on information society services and 

electronic commerce, and given that, as a result of the future award of the audiovisual rights, 

that same company would have procedural standing to exercise both the cessation actions 

provided for in Article 139.1.h) and the interim measures provided for in Article 141.6 of Royal 

Legislative Decree 1/1996, of 12 April, approving the Consolidated Text of the Intellectual 

Property Act, against Information Society intermediaries and providers, and with the aim of 

not impeding and of guaranteeing LIGA F the effective and free exercise of those cessation 

actions and interim measures, the Successful Bidder(s), whether or not established in the 

territory, undertake(s), voluntarily, expressly and directly, and without the need for judicial 

intervention, to agree to the immediate blocking of those domains, subdomains, IP addresses 

and web pages which, for infringing intellectual property rights and other related rights, are 

notified to it by LIGA F or by the entity designated by LIGA F through any means of notification 

allowing a record of receipt to be kept, which shall provide as evidence thereof supporting 

evidence extracted and compiled through any of the trusted providers approved by the 

Spanish or European authorities, together with a technical report issued by its anti-piracy 

department, thereby acquiring actual knowledge of the unlawful nature of the activity of the 

domains and subdomains reported to it. 

Both the supporting evidence and the technical report shall be recognised by the Successful 

Bidder(s) as sufficient proof to agree directly and free of charge to the requested blocking, 

which shall be effected immediately upon receipt of the request from LIGA F. 

The obligations regarding piracy and irregular use with which the Successful Bidder(s) and 

their sub-licensees must comply are specified below. Breach of these obligations, or their 

partial or defective fulfilment, after a reasonable period has been provided for rectification, 

shall be a compulsory ground for automatic termination of the agreement, and written 

notification by LIGA F accompanied by a technical report from its Anti-piracy Department 

evidencing the finding of the breach shall constitute sufficient proof thereof. 
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6.4.2. Specific obligations regarding piracy 

With regard to the specific technical mechanisms intended to combat piracy, all audiovisual 

content, in any format, delivered by LIGA F (or by a third party authorised by LIGA F) to the 

Successful Bidder(s) must be protected by a content protection system (the “Content 

Protection System”) that includes the following technologies, subject to approval by LIGA F: 

(i) A digital rights management system (Digital Rights Management, “DRM”); 

(ii) a conditional access system (Conditional Access System, “CAS”), encryption or digital 

content protection, allowing both the identification of the platform and the session and 

the reproduction of the content solely and exclusively on the devices authorised for 

that purpose, without prejudice to the implementation of such other protection 

measures, different from those set out, as may arise ex novo after the signing of the 

licence agreement with the Successful Bidder and during the term thereof; and 

(iii) anti-piracy leak monitoring and watermark detection measures, for the purpose of 

discovering such leaks, by means of a session code embedded in each and every one 

of the devices on which the pay subscription may be accessed, and the termination of 

access to real-time video streams.  

Should a Successful Bidder not agree to implement its own anti-piracy leak monitoring 

and watermark detection system, or not have the relevant technology to do so, the 

Successful Bidder accepts that LIGA F may recommend various companies able to 

provide this service, for which purpose it must share with LIGA F the keys necessary 

for that company to perform this service, with the Successful Bidder bearing the cost 

of the service provided. 

In addition to identification through the use of visible fingerprints (watermarks), 

invisible and tamper-resistant watermarking mechanisms shall be implemented. That 

watermarking mechanism shall have the capacity to uniquely identify the subscriber. 

(iv) Where a Successful Bidder exploits the audiovisual content through OTT service 

platforms, it must implement the following measures, which are necessary to prevent 

piracy in this distribution format: 

a. Have effective protection against possible irregular uses of VPNs, DNS proxies, 

public proxies, hosting centres or Tor exit nodes, whether by engaging a 

provider of such services or through internal implementation, as well as 

maintain due control over the ownership and use of the platform access keys, 

preventing their transfer for consideration to third parties other than the 

contract holder. The effectiveness of the protection measures must be verified 

by an independent security auditor and by LIGA F. 
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b. Guarantee direct communication between LIGA F and the contracted service 

provider, or between the Successful Bidder and LIGA F, as the case may be, as 

well as with the independent auditor, in order to verify the proper 

implementation of the protection measures described in the preceding section. 

This communication must take place on a regular basis for the duration of the 

licence agreement for the exploitation of the audiovisual content covered by 

this Procedure. 

Likewise, the Successful Bidder or its sub-licensees undertake to implement, at 

LIGA F’s request, such measures as are necessary for the detection of piracy, 

where they are justified and arise from previously detected cases. 

(v) Each Successful Bidder or its sub-licensees shall be subject to a process of continuous 

IT auditing in order to assess the integrity of the platform on which the content is 

transmitted. That audit shall be carried out by LIGA F or by the independent auditor 

designated by LIGA F. 

 

6.4.3. Specific obligations regarding irregular use 

Each Successful Bidder or its sub-licensees undertake to combat the fraudulent use of the 

audiovisual content by their end customers relating to the commercial or non-residential use 

of residential subscriptions, referred to as “irregular use”.  

In this regard, the detection of a pay television subscriber with a residential subscription in a 

public establishment (non-residential or commercial) must be considered a situation of 

irregular use and must constitute automatic and compulsory grounds for termination of the 

residential agreement between: (a) the Successful Bidder or sub-licensee and (b) the 

residential subscriber customer, as well as the express recognition of a right to a penalty in 

an amount equivalent to one annual subscription to the pay television service intended for 

commercial purposes for each case detected. 

As soon as the irregular use of the audiovisual content by a residential end customer in a 

public establishment is detected by the Successful Bidder or its sub-licensees or by LIGA F, 

the signal of the irregular subscriber must likewise be suspended automatically, and LIGA F 

must be informed of the effective suspension of the signal by the Successful Bidder or its sub-

licensees, as the case may be. The signal may only be reactivated once the Successful Bidder 

or sub-licensees inform and expressly justify to LIGA F, with documentary evidence, the 

effective registration as a “regular” subscriber, that is, as a non-residential subscriber, also 

providing information on the date of reactivation of the service. 

Likewise, where inspection service providers detect the irregular use of a residential 

subscription in a public establishment, they may disconnect the broadcast of LIGA F’s 
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audiovisual content, waiving any claim against LIGA F for any loss or damage hypothetically 

suffered either by the pay television subscriber or by the Successful Bidder or its sub-

licensees. 

Each Successful Bidder and its sub-licensees undertake to carry out the following actions: 

(i) A unified repository of the public establishments holding a non-residential pay 

subscription shall be provided and regularly updated to the entity or entities 

responsible for providing inspection services regarding possible irregular uses. 

(ii) A detailed action protocol shall be established, which must be approved by LIGA F, 

on the active measures to be developed for the detection of irregular subscribers, as 

well as the specific measures to be implemented once irregular use has been 

detected. 

(iii) The identity of those customers in respect of whom abusive or fraudulent use of the 

agreed contractual arrangement is detected shall be notified, in order to prevent 

further fraudulent registrations with subsequent rights-holding operators. 

(iv) A communication channel shall be established (for example, an e-mail inbox) where 

any person or entity may report the existence of irregular subscribers. 

(v) Active sales of residential subscriptions to non-residential customers shall be 

prohibited, as shall, expressly, the carrying out of residential installations in public 

establishments by third-party equipment installation companies. 

(vi) LIGA F shall be informed periodically about the process of regularising public 

establishments holding a residential subscription. 

(vii) In order to combat piracy in general terms, promotions shall be carried out through 

specific campaigns for the contracting of non-residential or commercial pay 

subscriptions, at least during key periods such as the start of the season and the start 

of the second half of the Competition, which must subsequently be notified to LIGA 

F. 

Likewise, each Successful Bidder or its sub-licensees undertake to implement, at LIGA F’s 

request, such additional measures as are necessary for the detection of irregular use where 

they are justified and arise from previously detected cases and, in particular, undertake to 

introduce the so-called “fingerprint” in all broadcasts of LIGA F matches and in all 

broadcasting systems for the duration of the transmission, including extra time, as well as, 

where they have a specific channel for that purpose, to introduce that fingerprint in all the 

channel’s broadcasts irrespective of whether or not a match is being transmitted live. 

Given the impact that piracy and irregular or fraudulent use have on the proper and efficient 

exploitation of LIGA F’s audiovisual content in public establishments, as well as on the 

maximisation of the audiovisual rights commercialised by LIGA F, LIGA F shall terminate the 

agreement with the Successful Bidder in those cases in which, after a reasonable period has 

been provided for rectification, the percentage of irregular use attributable to that Successful 
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Bidder exceeds five per cent (5%) of the subscribers of the Successful Bidder or of the various 

sub-licensees, as applicable. The Successful Bidder must pass on this measure, as well as the 

remaining actions set out in this section, to all its sub-licensees. 

If, despite the implementation of the above measures, LIGA F detects any form of piracy or 

irregular or fraudulent use, or the abusive use of multi-device systems above the ratios and 

levels defined by LIGA F, the Successful Bidder must implement an anti-piracy campaign with 

actions aimed at combating and putting an end to any illegal practices, and share with LIGA 

F a report on those activities and the measures taken to put an end to them, so that they may 

be assessed at both technical and legal level, and LIGA F may propose additional actions, 

agreeing to bear jointly the cost of those measures. 

In cases in which the promotion and/or active sale of residential subscriptions to non-

residential customers by a licensee or sub-licensee is established, neither LIGA F nor the other 

successful bidders that may be affected in the exploitation of the licensed content shall be 

subject, for the purposes of exercising any civil or criminal court actions available to them, to 

any rectification period or to any percentage of use, and may bring the relevant court actions 

whenever they consider appropriate. 

 

6.5. ENTIRE AGREEMENT 

Should any of the sections, terms or conditions of these Terms and Conditions prove to be 

invalid or illegal or non-binding in part or in full, or contradict any applicable Spanish or 

European legislation, the remaining sections, terms or conditions shall not be affected.  

 

6.6. LIABILITY 

LIGA F shall not be liable to the Candidates or the Successful Bidder(s) for any loss, damage 

or injury (including indirect damage and loss of profits) in connection with the content of these 

Terms and Conditions and/or the content of the future agreement to be signed with the 

Successful Bidder(s).  

 

6.7. CONFIDENTIALITY 

The Candidate(s) undertake to maintain the confidentiality of the content of their Offer and 

undertake not to make any communication, announcement or disclosure in that regard. 

Likewise, the Successful Bidder(s) shall maintain the confidentiality of the content of their 

respective commercialisation agreement(s). 
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6.8. APPLICABLE LAW 

The commercialisation agreement shall be subject to and interpreted in accordance with 

Spanish law.  

 

6.9. DISPUTE RESOLUTION 

In order to resolve all matters arising or that may arise from the application, interpretation or 

performance of these Terms and Conditions, LIGA F and the Candidates or the Successful 

Bidder(s) expressly declare their unequivocal intention to submit those matters to the Courts 

and Tribunals of the city of Madrid. 
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